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1. | Conceptul de marketing in domeniile non Fatimah Furaiji, Malgorzata Latuszyska (2012), ,,Methods for gathering data for the _
profit study of consumer behavior”, Studies & Proceedings of Polish Association for Cond. univ. dr. Laura MARCU,
2. | Inovarea si rolul siu in politica de produs a Knowledge Management, No. 58, - 0784-65-67-47
firmelor din domeniul http://pszw.edu.pl/images/publikacje/t058 pszw 2012 furaiji_latuszynska - laura_marcu_uvt@yahoo.fr
- —— — methods_for_gathering_data_for_the_study of consumer_behavior.pdf
3. | Influenta factorilor culturali/sociali - - - _—
: /d ’ fici t tului d Kotler Ph & alii (2019), Marketing Management, Pearson Education Limited.
coi?ﬁr%r?nlggﬁﬁsirjlc)gmpor amentufur de Kotler Philip, Armstrong Gary, Opresnik Marc Oliver (2019),”Marketing: An
Introduction 13 th Edition” Pearson.
4. | Utilizarea platformelor de cercetare online n Marcu Laura, Marketing Research. Concepts, methods and practical advices,
realizarea studiilor de marketing Lambert Academic Publishing, Rep.Moldova, 2022.
5. | Tendinte privind definirea mixul de produs in Marcu Laura (2018), Introducere in publicitate, Editura ProUniversitaria, Bucuresti
domeniul... Smith Scott, Albaum Gerald (2010), ”An Introduction to Marketing Research”,
6. | Folosirea evenimentelor pentru promovarea https://docplayer.net/1987193-An-introduction-to-marketing-research.html
unei mirci/destinatii turistice Toma A. (2012), Comportamentul consumatorului, Editura Cetatea de Scaun,
7 | Realizarea unei analize comparativi a ofertei Targoviste. , ) , o
companiilor pe piata X Timiras Laura Catalina (2012), ”Cercetari de marketing”, curs universitar,
Fol p_ ” hp' PI d =~ diul Universitatea Vasile Alecsandri Bacau,
8 ptOSI|reé e In'c' 3r el pr%mogare 'n_ nl]e 1 http://cadredidactice.ub.ro/timirascatalina/files/2013/04/cercetari-de-
virtual. Cazul produselor din domeniul... marketing2012.pdf
9 | Tendinte privind C(.)mpeten‘gel.e de marketing ##% Principles of Marketing” (Kotler),
necesare absolventilor romani https://www.worldsupporter.org/en/chapter/41634-summary-principles-marketing-
kotler
Nota:

Lucrarile mentionate in lista bibliografica au rol orientativ. Candidatii pot consulta si alte resurse bibliografice / webografice pe care le considera utile si relevante pentru tema aleasa.
Etapele elaborarii lucrarii metodico-stiintifice pentru obtinerea gradului didactic I vor fi stabilite de catre coordonator, impreuna cu fiecare candidat.
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